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Reversing the
Communication Flow......
From Outbound to
Multi-Dimensional
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We Live in a Multi-Dimensional
World Of Tinker-Toys,
Not a Linear World of Legos
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All Driven by
Customers, Consumers and
Prospects.......

The Needs of the Buyer,
Not the Seller
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A Potential Platform for an
Data-Rich, Interactive,
Networked Marketplace
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Network #1: Network #2: Network #3:
Customers Analytics

Network #5: Network #4:
Communication Delivery Marketing Planning
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Marketers Need New Tools,
New Techniques, but,
Most of All, New Thinking
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How to contact me:

Don E. Schultz, Ph.D.

dschultz@northwestern.edu




